
   

   
 

 
  

 
 

   
 

 
 

 
 
 

  
 

 
 

 
     

 
   

 

 
  

 
 

 

 
  

     
   

   
   

   
  
  

    
 

 

 
  

 
  

 
 

 
 

  

 
  

 

 
 

 
     

 

 
  

 

 
  

 
 
 

 

 
 

  

 
 

  
 

   
  

   
 

 
  

 
    
  

 
 

 

 
 

  

 
  

 
 

 

 
  

 
 

  
 

 
 

 

 
 

  

 
 

  

 

   
  

   
 

 
  

 
    
  

 
     

               
  

United States Mint 
Pricing of Numismatic and 

Commemorative Gold, Platinum, and 
Palladium Products 

Pricing Criteria* 

Criteria Number Current Range 
in Use 

Weekly Average 
London Fixed 

Wednesday
London P.M. 

Fixed 
New Range to 

be Used 

1 XX to YY Same as Current 
Range 

Same as Current 
Range 

No Change to 
Range Currently 

in Use 

2 XX to YY 

Outside Current 
Range (either up 

or down 1 or 
more levels) 

Outside Current 
Range and 
agrees with 

Weekly Average 

Change – Use 
Range of Both 

3 XX to YY 

Outside Current 
Range (either up 

or down 1 or 
more levels) 

Still Within 
Current Range 

No Change to 
Range Currently 

in Use 

4 XX to YY Same as Current 
Range 

Outside Current 
Range (either up 

or down) 

No Change to 
Range Currently 

in Use 

5 XX to YY 
Outside Current 
Range (either up 
or down 1 level) 

Outside Current 
Range, in the 

Same Direction 
as Weekly

Average but in a 
Different Range 

Change – Use 
Range of Weekly 

Average 

6 XX to YY 

Outside Current 
Range (either up 

or down 1 or 
more levels) 

Outside Current 
Range, in 
opposite 

Direction as 
Weekly Average 

No Change to 
Range Currently 

in Use 

7 XX to YY 

Outside Current 
Range (either up 

or down more 
than 1 level) 

Outside Current 
Range in the 

Same Direction 
as Weekly

Average but in a 
Different Range 

Change – Use 
Range of Weekly 

Average 

*Note: The United States Mint reserves the right to discontinue sales of gold numismatic 
products in the event that the selling price of United States Mint gold bullion products begin 
approaching the sale price of the gold numismatic products. 


